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Featured in this exclusive Newsletter, are the new
client-partners we have welcomed to the East River family
this month, production we are excited about and and
DigiBits our clients should be up-to-date with
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A NOTE FROM OUR CEO
June wasn’t the best of months, yet it turned out to be a great month for me personally. Even after taking every
possible precaution and remaining in quarantine for 10 weeks, my wife, daughter and I contracted COVID – from a
doctor’s visit that was unavoidable even though we had masks on at all times. Goes to show you can’t be too careful.
While our symptoms were mild relative to what’s out there, they were unlike anything else we have experienced. We
have now fully recovered and have a great appreciation for what a challenging ordeal this is and wish everyone
remains safe and healthy. The icing on the cake was the arrival our baby, born to two COVID-positive parents. It was a
COVID miracle!
The time in quarantine gave me a chance to discover something new: audiobooks and the Audible app. I picked a title
off my wishlist - Shoe Dog - by Phil Knight, the Founder of NIKE. There was a line in that book that stuck with me:
“Don’t put 12 innovations in one shoe, it asks too much of the shoe.”
He said this in reference to the colossal failure their new shoe, the Tailwind, was. Developed in Exeter and made in
Japan, it featured 12 product innovations and was launched at the Honolulu marathon of 1978. The shoes initially sold
well due to their novelty but were ripping apart due to poor material and construction and the fact that they added
too many innovations, like air cushioning and metallic paint. Today, NIKE Air Cushion soles are world renowned and no
one would have ever guessed their launch was a huge failure.
This quote stood out because as the challenge of COVID continues to hamper economic activity, we might all be
tempted to try too many new things at once to keep our businesses afloat. It’s best at this time to focus on our core
competency and do what we do best. And even if we do stumble along the way while doing that thing, we need to
keep on doing it till we become the best we can ever be at it.
For East River that means focusing on an ROI-driven approach and delivering the best client service experience in the
market. What does it mean for you?
Stay safe and stay healthy,
Faizan
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WELCOMING ON-BOARD OUR NEW CLIENTS
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FALCON-I
– KARACHI, PAKISTAN

KRISALYS
– KARACHI, PAKISTAN

Tracking technology for your
love on wheels.

All your aesthetic needs
addressed under one rooF.
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DENIM CLOTHING COMPANY
– DUBAI, UAE
Manufacturing fashion that never goes
out of style.

JUNKED
– LOS ANGELES, USA
Digitizing and optimizing junk
removal for the Uber generation.

HEARTBEAT OPERA
– NEW YORK, USA
Your guide to striking up a romance with opera!
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EAST RIVER PRODUCTION
LEGACY OF LUXURY:
JAFFERJEES
June was an exciting – and stylish! – month for us as we
rolled out the Jafferjees Summer 2020 campaign, with a
shoot cataloguing their summer line. Always ready to stretch
any brief creatively, we played with theme, incorporating
the juicy summer hues, and cool summer elements that
define this collection into every aspect of design and
production.
We’re also proud to have captured the gravity of what it
means to be Jafferjees in a production marking 150 years of
the brand. Give these a watch and tell us what you think!

WATCH NOW

https://www.facebook.com/jafferjees/videos/576165643314435/
https://www.facebook.com/jafferjees/videos/695398704639688/
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WHAT IS PAKISTAN
SEARCHING FOR?
INSIGHTS FOR
BRANDS
In the past three years, Pakistan’s digital population has
surged by 68%, with now over 78 million users flocking
online to discover new things to watch, read, learn, and buy.
Understanding the needs and expectations of this growing
number of digital consumers is important for brands to
remain agile and relevant, especially during these
unprecedented times.
In our first “What is Pakistan searching for?” report, we
looked at the search habits of people online and discovered
how their behaviors are changing as they integrate digital
into their daily lives. They’re finding opportunities to
connect with new communities, expecting more from the
products they can find online (and how quickly they can get
them), and showing a rising interest in improving their lives
and the environment.
READ MORE

https://www.thinkwithgoogle.com/intl/en-apac/country/insights
-pakistan/what-pakistan-searching-insights-brands/
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THE RETAIL
ROAD TO
RECOVERY: TIPS
ON HOW
RETAILERS CAN
BETTER
CONNECT TO
CONSUMERS

A recent study shows that 53% of pre-existing
online shoppers in APAC say they’ll opt to buy
online more frequently after the pandemic, and
38% of APAC consumers who weren’t online
shoppers prior to the pandemic say they intend
to continue to shop online.2
In our Retail Playbook, we share the latest
customer insights and best practices to help
retailers adapt to consumers' desire to shop
online more frequently.

READ MORE

https://www.thinkwithgoogle.com/intl/en-apac/trends=and-insights/retail-road-recovery-tips-how-retailerscan-better-connect-consumers/
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